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KYPIA 2HMEIA

AvalAuon Stadiktuakng priung Kot aftoAdynong tng EAAadag (AnpiAiog 2025 — loUviog 2025)
Mo tnv nepiodo (AmpiAtog 2025 — louviog 2025), n avaiuon Twv Sedopévwy Tou cUAAEXBNKav armo To Stadiktuo kat ta Méoa Kowvwvikng Alktuwaong, avadelkvUeL Ta KUpLa
onueia oxetka pe tnv Stadiktuakn ¢nun tng EAAASAG kot Tnv aloAdynon tng TOUPLOTLKNG EUMELPLAG.

. sﬁs)\tf,n ™G Stadiktuakng NG tng xwpog e Baon tov deiktn NSI (Net Sentiment Index)
Kata to deutepo tpipnvo tou 2025 (Q2), n mMAELOVOTNTA TWV BACIKWV AVIAYWVLOTIKWY TIPOOPLOUWY KATEYPAYE TITWTLKN TOPELla oTn SLAdLKTUAKI) TOUG
dnun, akoAouBwvTaC pLa YeEVIKOTEPN TAoN emdeivwong. 2 auto to mAaiolo, n EAAGada napouoiace kapdn kot katéAape tnv 5n O€on, evw n ABRva —
OV KOIL ONMELWOE EMIONG MTWON — SLATAPNOE ONUAVTIIKA KAAUTEPN anddoon.
*  EwWwkotepa, cupdwva pe tov Seiktn Net Sentiment Index-NSI — évav deiktn mou xpnotpomnoleital kuplwg otnv avaAuon dedopévwy oto SLadiktuo Kal

MEOQ KOLWVWVIKNG SIKTUWGONG YLA VOL ATTOTUTIWOEL TO «Lo0TUYLO» BETIKWYV KoL apVNTLKWV OXOALWV YUPpW amod €vav mpoopLopo — n EAAGSa, pe péco 6po NSI
39, katataooetal otnv 5n 6€on. Ztnv 1n B€on Bploketal n Kpoatia (66), otn 2n B€on n ABrva (61), otnv 3n n ItaAia (51) kat otnv 4n n NoptoyaAia (49).
H EAAaSa akoAouBel otnv 5n B€on (39), evw otnv 6n Kal teAeutaia B€on Bpioketal n lonavia (29).

* To MEPLEXOUEVO TWV SLASIKTUAKWY CUINTAOEWV

*  Ououlntioelc oto Sladiktuo yla Tov MoATopno Kuplapxnoav pe 50.106 avadopeg, evioxuovtag tn BeTikn elkova tng EAAadag kat onpetwvovtag uPpnio
okop otov Asiktn NSI (87).

* H dhogevia (79) kat n yaotpovopia (78) akodouBnocav wg mnyEg BeTkwV Lotoplwy pe VP nAEC Babpoloyliec.

*  Itig OeTikEG LoTOpieg MepAapBavovtal adnynoEL; TTOU avVaSELKVUOUV Ta eUBANMatika aflofata Kat TG epnelpieg tng EAAadag. H Zavtopivn, n
Képkupa, n MAAoc kat Ta ZayopoxwpLo TTPOCEAKUCOV TNV MPOCOoXN YLa TN pUOCLKH Toug opopdLd, evw n Kvwoog, n EAevoiva kat to Qeotifal ABnvwv-
Emdavpou umoypappLloay To TOALTLOTIKO BABOC TWV EUTIELPLWV TTIOU UITOPOUV VA £XOUV OL ETILOKENTEG TNG XWPOGS. OL YOOTPOVOULKEG adnynOELS
gvioyuoav tnv EAKUCTIKOTNTA TNG XWPOG Kal oXeTi{ovtal Kupilwg He avadopE 0 YEUOLYVWOLEG EAALOAASOU, XOPTOAYLKA TILATA KOL TTAPASOOLOKA
emdoprua, evw n prhofevia evioxOnke péow avagdopwv yia tnv Torkn prlofevia Kat Tig EUOUYPAUULOUEVEG HE TIC VEEG TAOELG ETUAOYEG (T vegan
KotaAvpata).

* O SLadIKTUaKEG oLINTAOELS IOV eMNPEeAlouv apvnTika Tt ¢rpn tng EAAadag eotialouv Kupiwg oto neptBaAlov Kat ta ¢uotka pavopeva, He
CUYKPLTIKA HLIKPOTEPO OYKo avadopwv (8.108) aAAa pe to xapnAotepo okop NSI (60). Ze auTEG TG oulnTAOELC MepLAapBAvovTal 0 Oelopog otnv Kpntn,
ol MANUUUPEG otnv MNapo kat tn MUKovo, oL TUPKAYLEG 0T Xio Kot oL KAUoWVEG. EMUTA£oV, apvnTIKn EMdpacn OTNV ELKOVA TNG XWPOACG EXOUV OL
SLOpOPTUPLEC KATA ETILOKETITWY MOV OXeTi{ovTal Ue Tov tOAepo lopanA—Talatotivig.

Period of analysis: April 1st, 2025 - June 30th, 2025.
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KYPIA 2ZHMEIA

Avaluon Stadiktuakng pripng ko aftoAdynong tng EAAadag (AnpiAiog 2025 — loUviog 2025)
Mo tnv nepiodo (AmpiAtog 2025 — louviog 2025), n avaiuon Twv Se8opévwy TTou CUAAEXBNKav armo To Stadiktuo kat ta Méoa Kowvwvikng Alktiwaong, avadelkvueL Ta KUpLa
onueia oxetka pe tnv Stadiktuakn ¢rnun tng EAAASAG kat Tnv afloAdynon tng TOUPLOTLKNG EUMELPLAG.

*  JUpdwva Ue TG KUALOUEVEC €peuveg TCl Research, ot KALMOTIKEG Kot TTEPLBAAAOVTIKEG TPOKANOELG CUYKATOAEYOVTAL OTa KUPLOTEPA {NTAHOTA TTOU
ennpealouv apvnNTKA TN OUVOALKA AN TG XWPAE, UTIOYPAUilovTag TNV avayKn yLo emeVOUOELS (ONUOOCLEG KO LOLWTIKEG) OE OVOEKTIKOTEPEG
UTTOSOUEC KOl OE HOVWOELG, KaBwC Kal yla KAAUPN auENUEVWV EVEPYELOKWY QTIALTHOEWV.

* H aﬁtoi\ovnon ™G EMnEeLplag
To eninedo ikavonoinong ywa tnv EAAada napépeive moAv uPnAo (9,1) kat upnAdtepo amod tn Babuoloyia tng Eupwrnng cuvoAika (8,8).

* O aplBuoc Twy KpLTkwv auEnbnke otabepad pe TV €vapén tng KAAoKalpvnG mepLlodou, ptavovrag oxedov tig 188.000 KPLTIKEG CUVOALKA TO SEUTEPO
TplpNnvo.

* Ta enineda tkavonoinong napépewvav vPnAd oe oAOKANPN Tt Xwpa Kabwe eivar peyavtepn ano 9,0 o OAeg T Nepildépele.

*  Ewkotepa N Katataén twv Nepidpepelwv £xel we €€n¢: Avtik) Makedovia (9,5), @sooalia (9,5), KukAadecg (9,3), 1ovia Nnowa (9,3), 2teped EANGda (9,2),
Avutikn) EAAGSa (9,2), Kevtpiky Makebovia (9,2), Awdekavnoa (9,1), Hrelpog (9,1), MeAomnodvvnooc (9,1), Attikn (9,1), Bopewo Awaio (9,1), Kpntn (9,1),
AvatoAikn Makedovia kat Opakn (9,1).

*  HuynAn ikavomoinon Twv ENLOKENTWV Ao AlyOTEPO TOUPLOTLKA OLVOITTUYLEVOUG TIPOOPLOHOUG avadeLKVUEL TIG SUVATOTNTEC TTOU UTIAPXOUV yLa
EMEKTALON TNG TOUPLOTIKNG SpACTNPLOTNTOG OE TIEPLOCOTEPEG TIEPLOXEG TNG XWPOLG.

* H kataysypappévn UPNAR LKOLVOTIOLNON TWV EMLOKENMTWY KOL OE WPLLOUG TOUPLOTLKOUG MPOOPLOOUG, OMwC ol KukAadec kat ta Iovia Nnola,
TEKUNPLWVEL TNV LKAVOTNTO TNG XWPOG VOL AVTATIOKPIVETOL LE CUVETIELA KOl AL§LOTILOTLOL OTLG TPOOSOKiEG TNG S1EOVOUC TOUPLOTLKNG {RTNONG.

Period of analysis: April 1st, 2025 - June 30th, 2025.
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KYPIA 2HMEIA

Avaluon Stadiktuakng pripng ko aftoAdynong tng EAAadag (AnpiAiog 2025 — loUviog 2025)
Mo tnv nepiodo (AmpiAtog 2025 — louviog 2025), n avaiuon Twv Se8opévwy TTou CUAAEXBNKav armo To Stadiktuo kat ta Méoa Kowvwvikng Alktiwaong, avadelkvueL Ta KUpLa
onueia oxetka pe tnv Stadiktuakn ¢rnun tng EAAASAG kat Tnv afloAdynon tng TOUPLOTLKNG EUMELPLAG.

 Ta EMPUEPOUG CUCTATIKA TNG EUMELPLOG 0TO GUVOAO TNE XWPOLG

*  Je €Bviko eninedo, n yaotpovopia (9,2) Aappavel tnv upnAotepn Babuoloyia otig aplOUNTIKEG afloAoyroelg Kal akoAouBoUv n eumelpia otn OdAacoa
(9,1) ko 0 moAwopog (9,1).

* H ¢dhogevia kat n ootk e§unnpétnon anoteAolv ctaOepa To KUPLO OEpA oTa YpaTtTA OXOALA TWV ETILOKEMTWYV o€ €OVIKO eninedo, pe Babuoloyia
9,5, eruBefarwvovtag tn oxetikn ¢nun tng EAAadag. AkoAouBouv o pBivouoa oslpd n oxEon modtnTag-TpnG (8,9), n Biworpotnta (8,5) ko n
uytewn (8,3).

* H ¢hogevia kat to uPnAo eninedo EUNNPETNONG TTOU TTAPEXOUV OL EPYAIONEVOL GTOV TOUPLOHO OLITOTEAOUV TO ONAVTILKOTEPO AVTAYWVLOTLKO
TAEOVEKTNHA TOU EAANVIKOU TOUPLOTLKOU TIPOoiovToG. M autd, n evioxuon tng EAKUOTIKOTNTAG TNG AnaoX0AnonG otov TopEa Ba npEmneL va eival
TIPOTEPALOTNTA VLA TLG TOUPLOTIKEG ETUXELPNOELG, OTO TIAQLOLO HLOLG OTPATNYLKIG TTOU EVOUVOUWVEL TTUPAAANAQ TV AVTAYWVLOTIKOTNTA KO TN
HOKPOTPOOESUN BLWOLUOTNTA TOUG.

*  AwadopsEg, Suvata onueia ko TPokARoeLg ava Mepidpépela

* Taotpovopia: Ta lovia Nnowa (9,4), n Kpntn (9,3), ta Awdekavnoa (9,3) kat ot KukAadeg (9,3) kateAafav Tig mpwTteg BECELG TNV Lkavomoinon oo tnv
yvaotpovopia. H Autiki Makedovia (9,5) emiong StakpiBnke yLo Tn yaoTpovopia mou mpoodEPEL, AV KAl E CNUAVTLKA XOUNAOTEPO OPLOUO KPLTLKWV.

*  Eunepia otn OadAacoa: H Hmnewpog (9,7), n Attikn (9,4), ot KukAadeg (9,4) kat ta lovia Nnaota (9,2) éAafav tig unAotepeg BaBUOAOYIEG yLO TIG EUTMELPLEG
otnv 6alacoa.

*  MoAwopog: H Osooalia (9,5) kat n AvatoAtkny Makedovia & ©pakn (9,4) katéAaBav tTnv mpwtn 6€on otnv LKavomoinon amno Tov MoAITlopo. H Iteped
EAAGSa (9,4) emtiong umep€Pn tov €BVIKO pHEco Opo.

*  ®uWofevia: H Autikn Makedovia (10,0), n'Hrepog (9,9), n Zteped EAAASa (9,6), n Osoocalia (9,6), n Autiky EAAGda (9,7) Eexwploav yLa To eEALPETLKO
emninedo tng ploeviag mouv npoodpEpouv.

*  Buwowotnta: H Osooalia (9,7), n AvatoAwkry Makedovia & Opakn (9,6) kot to Bopeto Awyaio (9,4) meétuxav tnv upnAdtepn Babuoioyia BLwoLlpuoTNTOC.
Ot KukAadeg (7,4) kai n Zteped EAAASa (6,7) katéypaav cUYKPLTIKA XapunAoTepes Babpoloyleg, avtavakAwVTaG TIG TepLdePELOKES SladopEC.

Period of analysis: April 1st, 2025 - June 30th, 2025.
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Avaluon Stadiktuakng pripng ko aftoAdynong tng EAAadag (AnpiAiog 2025 — loUviog 2025)
Mo tnv nepiodo (AmpiAtog 2025 — louviog 2025), n avaiuon Twv Se8opévwy TTou CUAAEXBNKav armo To Stadiktuo kat ta Méoa Kowvwvikng Alktiwaong, avadelkvueL Ta KUpLa
onueia oxetka pe tnv Stadiktuakn ¢rnun tng EAAASAG kat Tnv afloAdynon tng TOUPLOTLKNG EUMELPLAG.

*  AwadopEg, Suvata onueia ko TPokARoeLg ava Mepipépela

*  Yyiewn: H Kevtpikn Makedovia (9,2) kat to Bopeto Awyaio (9,2) éAaBav Babuoloyleg UyLEWVNC Avw TOU PEGOU Opou, evw n AvatoAikr) Makedovia &
©pakn (6,9) kat n Nehomovvnoog (6,0) ixav XapunAotepes eMISOOELG.

*  AéileL va onuewwBel 0tL N BlwoudtnTa Kat n vyLlewn Kataypadouv tn peyadutepn Stakupavon petal twv Nepidpepelwv.

* Q¢ mpog TN BLwipdTNTA, N EVIOXUCH TOU aPLOHOU TWV ETIXELPNOEWV LE TIEPLBAAAOVTLKN TILOTOMOLNON CUVLOTA Kpiolpo BrApa yia tn dtapopdpwon piag
TILo UNELOUVNG Kol BLWOLKNG TOUPLOTIKAG EUMELPLOG OE EOVIKO EMINESO, LKOVNG VO TIPOOEAKUCEL TIC VEOTEPEC KAL TIEPLOCOTEPO EVALCONTOTOLNUEVEG
VeVLEC Ta€ISLwTWV. AAwOoTe N EAAASa ouyKOTOAEYETAL CALEPO OTLC XWPEG UE TO XAUNAOTEPO TTOCOCTO TILOTOTOLNUEVWY HOVASWY OE OXEON UE TOUG
BaolkoUg avtaywvloTeg TG (mnyn: https://insete.gr/bi/hotel-sustainability-indicators-gr/).

. Aﬁto}\ovnon NG EMMELPLlAC ava ayopa
Ot emiokenteg amno 11 Hvwpéveg NMoAwteieg (9,3) kat to Hvwpévo Baoilelo (9,2) cuvéxioav va kataypddouv tnv uPnAdtepn kavormoinon, anodidovrag
WOlaitepa uPnAég Babuoloyiec os Neplppeteg omwe n Medomovvnoog (HMA 9,6) kat ot KukAadeg (Hvwpévo Baaoilelo 9,2). OL EMILOKENTEC Ao TN
Feppavia (8,6), tnv ItaAia (8,5) kot tn NaAAila (8,4) BabuoAoynoav tnv EAAGSa cuVOALKA XapunAoTEpQ.
*  YYnAn wavomoinon katéypayav miong, oL EMIOKENTEC anod tnv NoAwvia (9,7) kattnv Ouyyapia (9,5) otn Oecoalia, KABWC KAl OL ETILOKETTEG OO TN
BouAyapia (9,5) otnv Kevtpikn Makedovia.

Period of analysis: April 1st, 2025 - June 30th, 2025.
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Sentiment Tracker

METHODOLOGICAL OVERVIEW OF DESTINATION REPUTATION AT LARGE

Analysing online social data

* The “sentiment” reflects the state of travel brands’ online reputation. These are seen
through online social conversations at a global level.

* They are shared by differing media, consumers, companies, citizens, brands and officials
on websites, forums, blogs & social networks.

*  While sentiment is not predictive of travellers’ planning, a positive e-reputation is
essential to generate favourability towards destinations and travel brands, particularly
when choosing a destination.

*  From April 2025 to June 2025, Greece was mentioned 259.3k in social conversations in
relation to travel, generating 5.5M engagements, shared by 65.1K unique authors from
200+ countries.

2%

M Social Networks

B Online News

M Blogs / Forums
Magazine / Newspaper

TV/Radio

Greece Reputation Tracker | 8 Note: For a full list of sources, please see appendix A
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Key Sentiment Trends

SUMMARY FOR Q2 2025

* In Q2 2025, Greece’s Net Sentiment Index recorded a negative trend and averaged 39, placing it fifth among competitive destinations, just above Spain.
Although noting a downward trajectory as well, Athens performed notably better with an average Net Sentiment Index of 61, narrowing the gap with regional
leader Croatia but still trailing behind.

* Social conversations around culture continued to dominate with 50,106 mentions, while also recording the highest sentiment at 87. Hospitality and
gastronomy followed with strong ratings of 79 and 78, driven by praise for warmth, culinary experiences, and modern boutique stays, though hospitality
remained a much smaller share of total conversations. The environment, while maintaining visibility with 8,108 mentions, recorded the weakest sentiment at
60, reflecting the weight of negative stories around earthquakes, storms, and wildfires.

*  Positive stories highlighted Greece’s iconic attractions and authentic experiences. Santorini, Corfu, Milos, and Zagorochoria drew attention for natural beauty,
while Knossos, Eleusis, and the Athen’s Epidaurus Festival underscored cultural depth. Culinary narratives added further appeal with olive oil tastings,
vegetarian dishes, and traditional desserts, while hospitality was reinforced through accounts of local warmth and new offerings such as MOD Santorini’s vegan
boutique stay.

* At the same time, negative coverage shaped perceptions throughout the quarter. Earthquakes near Crete and across the Aegean prompted tsunami warnings
and site closures, while flash floods, storms, and wildfires caused damage and evacuations across the islands. Tourists contended with extreme heat disrupting
travel and posing health risks, while political tensions around Israel, beach privatization protests, and criticism of Santorini’s donkey rides fuelled additional
controversy.

Period of analysis: April 1st, 2025 - June 30th, 2025.
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Reputation Topics

TRENDS FOR GREECE’S ONLINE REPUTATION

In Q2 2025, culture again dominated social conversations in Greece, generating 50,106 mentions - almost double gastronomy and far ahead of other categories. It also led
sentiment performance with a high index of 87, supported by strong narratives around iconic destinations, festivals, and authentic experiences. Hospitality and gastronomy
followed in sentiment with scores of 79 and 78, driven by praise for local warmth, culinary traditions, and innovative stays, though hospitality remained a smaller share of the
conversation overall. Conversations around the environment maintained visibility but continued to show the lowest sentiment, likely influenced by negative stories of

earthquakes, storms, and wildfires.

Volume of Social Conversations

Culture

Gastronomy

Environment 8108

Hospitality | - 979

Period of analysis: April 1st, 2025 - June 30th, 2025.

Culture

Hospitality

Gastronomy

Environment

Greece Reputation Tracker | 11 Note: For a full list of sources, please see appendix A
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Positive Sentiment Drivers

STORIES FUELING GREECE’S SOCIAL REPUTATION

Conversations about Greece regarding tourism experiences spotlight both iconic sights and authentic experiences. Santorini impresses with sunsets and caldera views, while
Corfu draws visitors to the Corfu Trail and its UNESCO Old Town. Cultural depth comes through Knossos, Eleusis, and the Athens—Epidaurus Festival, alongside hands-on
traditions like embroidery workshops. Culinary appeal remains strong with olive oil tastings, vegetarian dishes, and spotlighted desserts like portokalopita. Greece’s hospitality
leaves a lasting impression, while a vegan boutique stay boosts modern appeal.

Examples of reputation drivers

Santorini pairs its famous sunsets and caldera views with the ancient ruins of
Akrotiri and scenic cliffside hikes between Fira and Oia.

Corfu invites exploration along the scenic Corfu Trail, through the UNESCO-listed
Old Town, and to the dramatic coastline of Paleokastritsa.

Milos captivates with colourful fishing villages like Klima, boat tours to Kleftiko’s
sea caves, and tranquil escapes on lesser-known beaches such as Tsigrado.

Zagorochoria, a UNESCO-listed cluster of 46 villages in the Pindus mountains, is
famed for its stone-built architecture and unspoiled natural scenery.

Discover Knossos in Crete, the first city in Europe and a Bronze Age Minoan center,
linked to the legendary myth of Theseus and the Minotaur.

Take a tour through Eleusis, an ancient sanctuary where rituals honored Demeter
and Persephone.

Thessaloniki offers a vibrant nightlife with waterfront bars, lively tavernas, and
music-filled streets that stay active well into the night.

Navagio Beach on Zakynthos, famed for its rusting MV Panagiotis shipwreck, draws
thousands of visitors each year with its golden sands and intriguing history.

Period of analysis: April 1st, 2025 - June 30th, 2025.

Taste Greece’s olive oil heritage in Crete’s mountain orchards and Corfu’s modern
mills, sampling award-winning oils and exploring centuries-old

Vegetarian Greek cuisine delights with briam roasted vegetables, bamies okra stew,
and kolokithokeftedes zucchini fritters rich in Mediterranean flavor.

Tasting portokalopita in Athens offers a sweet experience of flaky phyllo soaked in
orange syrup, capturing the essence of traditional Greek dessert culture.

The Athens—Epidaurus Festival brings theatre, music, opera, and dance to ancient
venues like the Odeon of Herodes Atticus during the summer season.

A traditional embroidery class offers the chance to learn regional stitching techniques
and connect with the craftsmanship of this part of Greece.

Visitors praise the warmth of Greek hospitality, sharing stories of locals offering
directions, treats, and heartfelt conversations.

MOD Santorini offers the island’s first 100% vegan boutique stay, combining
traditional Greek charm with plant-based luxury and rooftop jacuzzis.

Greece’s deal with Emirates and Aegean Airlines will bring more tourists all year by
making travel to islands like Santorini, Mykonos, and Rhodes easier.

Greece Reputation Tracker | 12

Note: For a full list of sources, please see appendix A
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lllustrative Social Posts

STORIES REFLECTING POSITIVE SENTIMENT

beautifuldestinations shared a carousel

@

If you're planning a Greek island hop this summer, start here_. 7 & * Santorini {isijung): Yes, it's famous for the . Town, and take a day trip to
the dramatic Paleokastritsa coast. W ¥ Been to Greace? What's your favorite island to visit?._.

published can 21,0625 at 1500 | Instagram | United S1a1es | instagram. cam

natgeotravel shared animage

&

...star of the Cyclades, but an increase in tourists on a lesser-known Greek island is proving... The ethereal charm of Milos, Greece, makes it a
waonderful destination for travelers with its ancient archeclogical sites_..

published on 26,0523 at 03.00 | Insla,
?Ql?l’ﬁE?T @ @kushal_mehra shared a link

| am definitely visiting it next year with my wife. x.com/lyervval/statu...

@lyervval: Travel to Greece - the scenery is better, the food is much much, the people are super cool & the beaches are the best
https://t.co/HR4s0fikTp

published on 14/05/25 at 10:01 | Twitter | India | twitter.com

Architecture & Design shared an image

(’ Santorini |sland, Greeoce Photographer: Dotz Soh - {@dotzsoh [IG] #archidesiign #architecture #design #travel #photography
#europe #Greece

published en O1/06/25 at 07:30 | Facsbook | Greecs | facebook.com

Period of analysis: April 1st, 2025 - June 30th, 2025.

Paul A los s - @ losP shared an image

...local cuisine. Zagochoria is a collection of 46 picturesque villages designated as a UNESCO World Heritage Site nestled deep in
the Pindus mountains of Epirus, northwestern Greece. These beautiful villages stand out for their trademark traditional
architecture, wild natural landscape, hiking opportunities, and rustic setting. Zagorochoria can be done as a day trip from loannina,
the largest city in Epirus. Knossos, the first city in Europe and a major centre of the Bronze Age Minoan civilization, is an
archaeological site in Crete. It is known for its...

published on 13/05/25 at 17:57 | Twitter | Greece | twitter.com

10 Of The Best European Cities For Cultural Breaks In 2025

Joanne Shurvell, Contributor created a post
...of bold architectural innovation, from Santiago Calatrava's Zubizuri Bridge to the Azkuna Zentroa cultural center, a... 4. Athens,
Greece The birthplace of philosophy, democracy and theater, Athens is an open-air museum filled with...

published on 19/05/25 at 15:24 | Magazine | United States | www.forbes.com

The CRAZIEST Place in Greece - That No One Talks About (Eleusis, Corinth, Mycenae, Peloponnese)

Those Happy Days shared a video
...Greece. * What You'll See in This Episode - Exploring Eleusis and the Eleusinian mysteries - Top vegan street food in Greece
... experiences - Local travel hacks for your own adventure & Subscribe for weekly European travel vlogs

published on 22/06/25 at 09:55 | YouTube | United Kingdom | youtube.com

pubity shared a carousel

Wisiting Greece in the summer is a great mix of history, island charm, and mouthwatering cuisine! ==& Athens offers a... & Share this with the
person you want to visit Greece with = - #greece #summer #travel...
THE FIRST FERSOM O YOUR

SHARE LIST QWES ¥OU A TRIP
TO CREECE THIS SUMMER:

published on 15/05/25 at 16:02 | Instagram | Unil 15 | inslagram.cam

Greece Reputation Tracker | 13 Note: For a full list of sources, please see appendix A
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lllustrative Social Posts

STORIES REFLECTING POSITIVE SENTIMENT

natgeotravel shared an image

Taste your way through Greece's olive oil heritage. Olactourism is thriving across Greece, wheare visitors can explore ancient groves, sample
record-breaking oils, and meet the families keeping traditions alive...

Oive ol ouriEm is

Lakirg ofl in Greece

published on 04/06/25 an 1500 | Inslagram | United

ales IIISI-:I;'E'II.I:UHI
Paul Antonopoulos = - @ @oulesP shared an image

Briam (Vegetables roasted with olive oil and tomato sauce) 4. Bamies (Okra) Please note that Kolokithokeftedes in the first tweet
has eggs and Greek cheese has rennet.

(@oulosP: For the vegetarian Indian tourists travelling to Greece after making the wise decision to boycott Turkey, these are my
four favourite Greek vegetarian dishes: Kolokithokefiedes, Gigantas, Gemista, and Fava. | follow the Greek diet, which most

Greeks do not (...}, 5o red meat just a few times a month, chicken and pork once or twice a week, seafood twice a week, and a
lot of ..

published on 13/05/25 at 13.44 | Twitter | Greece | willer.com

Portokalopita @ i= the authentic Greek dessert #withoutbutter and #withoutflour
Eva Andrini  shared a video

...tried during my countless trips to Greece, in fact it's now a family tradition to go every summer and over time I've fallen
madly in love with this cuisine . INGREDIENTS For the cake 500g filo pastry (2 packs) 3 eggs 100g... translated by google BE

published on 22/04/25 at 18:34 | YouTube | ltaly | youtube.com
Architecture & Design shared an image

With Love From Greece = Fhotographer: {@mjsantoos [IG] #archidesiign #architecture #design #travel #photography #europe

l-} l

published on 15/07/25 at (4:30 | Facebaak | Greece | facebaak com

Period of analysis: April 1st, 2025 - June 30th, 2025.

juliemontagu shared a carousel

® 36 more hours in one of my favourite places on Earth — costanavarino . We've been here four times now and it never gets old ... the trip: | took
part in an embroidery class rooted in local traditions. Learning about the regional embroidery heritage —...

published on 30/06/25 at 21:28 | Instagram | United States | instagram.com

Shefali Vaidya. == @ @ShefVaidya shared an image

| agree that #Greece is SO much better as a holiday destination. Lovely locales, amazing culture, great food and wonderful people.

We spent a lovely family vacation last year exploring Athens and the Greek islands of Santorini, Naxos and Mykonos. @oulosP
pic.x.com/L15gB7Y6Sf

published on 14/05/25 at 15:38 | Twitter | India | twitter.com

Architecture & Design shared an image

Might View Of Oia, Santorini, Greece & Photographer: Gregory Kom - @momentsofgregory [1G] #archidesiign #anchitecture
#design #travel #photography #euwrope #santorini #greece

publiched of 16/06/25 at 04:30 | Facebaok | Grescs | fasebaak coim

vegansofzuri shared a reel

MOD Santorini — Greece's 15t Wegan Boutique Stay « &= Dreaming of a vegan stay with Greek island charm? mod.santorini is ... meals to go, or

request lunch boxes for day trips. MOD Santorini is inclusive & LGBTO+ friendly. It's an adults-only...

&@

published oo 30,0425 at 11:47 | Inz slagram.cam

Greece Reputation Tracker | 14 Note: For a full list of sources, please see appendix A
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Negative Sentiment Drivers

GREECE’S VIGILANCE POINTS FOR ONLINE REPUTATION

Negative stories around Greece centre on natural disasters and political tensions. Earthquakes near Crete and across the Aegean triggered tsunami warnings, site closures, and
travel disruptions, while flash floods and storms caused severe damage on Paros, Mykonos, Rhodes, and Crete. Wildfires on Chios forced evacuations and a state of emergency,
adding to concerns over extreme heat that continues to disrupt travel and pose health risks. Political tensions relate to Greece’s position regarding the war in Palestine, including
protests against Israeli visitors in Greece.

Examples of reputation drivers

*  Two earthquakes struck near Crete and across the Aegean, prompting tsunami warnings, temporary site closures and travel disruptions.

*  Flash floods and strong storms hit Paros, Mykonos, Rhodes, and Crete, causing severe damage and forcing emergency clean-up operations just weeks before Easter.

* Intense wildfires on Chios forced evacuations, caused power and water outages, damaged property, and led to a state of emergency.

*  Tourists in Greece are struggling with extreme heat, causing health risks and disrupting travel plans.

*  Greece’s show of solidarity with Israel sparked negative sentiment among many residents, fuelling tensions in tourist areas.

*  Greek peace protesters confronted an Israeli soldier, who was later removed from a pro-Palestinian protest for allegedly attempting to assault participants.

* Residents south of Athens are protesting possible construction projects on their beaches, as hotels and beach bars are allowed to charge entry for their beach access.
*  Donkey rides in Santorini faced criticism for poor animal welfare, with reports of overworked animals, inadequate care, and rules on rider weight often ignored.

*  American tourists in Greece got critiqued in online discussions for noise disturbance and wearing clothing with offensive statements.

Period of analysis: April 1st, 2025 - June 30th, 2025.
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lllustrative Social Posts

STORIES REFLECTING NEGATIVE SENTIMENT

BDS movement @ @BDSmovement shared an image
dailymirror shared a reel

Amid Israel’'s ongoing massacres in Gaza, the prime minister of Greece, Kyriakos Mitsotakis, traveled to Jerusalem to stand
shoulder to shoulder with the key architect of Israel’s genocide against 2.3 million Palestinians, Benjamin Netanyahu. Through this
visit, the Greek government is demonstrating its deep complicity with Israel's regime of genocide, settler-colonialism, and
apartheid.

Mega 6.2 quake hits Greece and Turkey causing swaying hotels and tourists to flae

&@

published on 01/04/25 at 13:22 | Twitter | Canada | twitter.com

published on 0306725 at 1403 | Instagram | Unil ales | inslagram.com

Citizen Média ,» @ @CitizenMediaFR shared a video

"A total catastrophe”: Greece hit by torrential rains unprecedented in 20 years us INFO | *You are not welcome here’ An |sraeli soldier traveling in Greece allegedly attempted to assault protesters during i

T : - pro-Palestinian demonstration. He was chased away by the demonstrators before being arested and handcuffed by police al
L lucie valais created a post
the scene. translated by google BB
transformed into a “mud lake’. In Greece , =ome of the most touristy islands in the Cyclades have been affected by intense..
. . . MEDIA
flooding. In Greece , some commentators point to overbuilding caused by the development of tourism _.
translated by google
published on 10/06/25 at 19.20 | Twitter | France | Daillecam
tagesschau shared a reel
ublished on 04/04725 at 1057 | Tv/Radss | Franoe Vv By, cor
puslisnEa e i B e anos |t Rimbcem &'ﬁ' In Greece, hotels and beach bars have government permission to charge admission. There are pristine beaches_.. admission prices. #news
R . #dailynews #vacation #Greece .. translated by google
Fires in Greece : Here's what travelers need to know about the state of emergency Y yaoog
[ {] Moovo Mol shared a link
These are not easy times @ translated by google BB

putilished oa 2B/06/25 at 1500 | Instagearn | Garmary | instageamn.com
VIER PFOTEN shared an image

#TravelKind The peak travel season in Greace is starting again, and with it a popular tourist attraction - donkey rides. Donkey rides

Meonika Gruber @ @MonikaGruber24 shared a link are especially popular on Santorini, and the donkeys must_.. translated by google BB

I would immediately suspend all holiday flights to destinations like Greece , Egypt, etc., where temperatures sometimes exceed 40 degrees Celsius in
the shade. Otherwise, Lufthansa and other airlines would be complicit in the thowsands wpon thousands of (German) heatrelated deathsi!t
x.comdmedienfuzzisho...

@MedienfuzziShow - Left today, right 1975. They are embarrassing, ridiculows liars. https:/tco/tAoSDo1Dfn

..tourists sing loudly on the streets during gquiet hours. The video has caused a debate in Greece...

translated by google BB @  applepumpkinspy has replied

publlished on 1806725 at 2356 | Twitter | ALstria | twitlercam They do this crap in their own country as well - as anyone that lives within ear shot of bars £ clubs already knows too well.

Period of analysis: April 1st, 2025 - June 30th, 2025.
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Ratings & Reviews

METHODOLOGICAL OVERVIEW

Consolidating ratings and reviews

*  TRAVELSAT® Pulse uses a solid aggregation methodology to consolidate reviews, both
numerical scores and written feedback, from sources that cater to different aspects of
the tourism ecosystem. It should be noted that not all ratings can be associated with
specific markets.

*  The platform presents all scores through a consolidated scale of 0-10. These have been
converted from their original source and are weighted to adjust the significance that
each source score has. Analyses are carried out across verticals, markets and guest
profiles.

Sentiment analysis technology

* Beyond structured ratings, written reviews are also analysed using the most developed
sentiment lexicon. This allows for an analysis of positive and negative deflections by
keywords by sub-category and guest profile.

* The Al semantic engine covers 16 languages: Arabic, Russian, Polish, Portuguese,
Swedish, Norwegian, Danish, English, French, German, Dutch, Spanish, Italian, Finnish,
Simplified Chinese, and Turkish. However, ratings and reviews are collected for all
sourcing markets sharing their experience on the rating platforms.

MM ’I‘( :I £ T oU! arosomon = EXMNA ke ket d
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Scope of Analysis

DEFINING GREECE’S TOURISM ECOSYSTEM

Sources connected to TRAVELSAT® Pulse Reviews Corpus Analysed

* The sources range from search engines with a review function, such as
Google, to complete online travel agencies, like Trip Advisor and
Booking.com. Currently having 45 sources connected?, 95% of all experience- Verticals
based data available online is analysed.

Reviews Count Greece Reviews Count Benchmark

(01/04/2025 to 30/06/2025) (01/04/2025 to 30/06/2025)

* All rating platforms collect global data on the same KPIs, ensuring accuracy
when comparing to other destinations. Benchmarking data is therefore be Attractions 115,861 5,308,533
based on the largest Hospitality Datasets available.

Restaurants 70,979 8,903,306

Sample definition & analysis period

* A sample of 1500 properties in Greece was randomly selected from its full

) ) . . i . Total Sample 186,840 14,211,839
Trip Advisor inventory to create a representative picture of Greece’s tourism
ecosystem.
N The current report analyses the second quarter of 2025 ranging from ApriI Note: The benchmark is composed of several representative European destinations.

1%t, 2025, to June 30", 2025.
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Key Visitor Experience Trends

SUMMARY FOR Q2 2025

*  @Greece maintained a strong overall rating of 9.1 in Q2 2025, outperforming the European benchmark of 8.8. Review volumes rose steadily with the summer season, reaching
nearly 188,000 reviews in Q2. While also growing in review volumes, Athens showed a slightly positive trend in monthly ratings throughout the quarter.

*  Overall, experience categories performed consistently well, with Food & Beverage (9.2) leading, followed by Sea (9.1) and Culture (9.1). Personnel remained the strongest
sentiment theme nationwide with a score of 9.5, confirming Greece’s reputation for hospitality. Value for Money achieved 8.9 overall, though regions such as West Macedonia
(10.0) and West Greece (9.4) stood out. Sustainability (8.5) and Hygiene (8.3) showed more variability, with weaker results in East Macedonia & Thrace (6.9 hygiene) and
Peloponnese (6.0 hygiene).

Regional Highlights

*  Personnel: Epirus (9.9), Central Greece (9.6), West Greece (9.7), and West Macedonia (10.0) stood out for exceptional service quality. Thessaly (9.6) also performed strongly,
reinforcing personnel as the top strength nationwide.

*  Sustainability: Thessaly (9.7), North Aegean (9.4), and East Macedonia & Thrace (9.6) achieved the highest sustainability sentiment, with Thessaly leading nationally. Cyclades
(7.4) and Central Greece (6.7) trailed, reflecting regional disparities.

*  Hygiene: Central Macedonia (9.2) and North Aegean (9.2) received above-average hygiene scores, while East Macedonia & Thrace (6.9) and Peloponnese (6.0) underperformed.

*  Food & Beverage: lonian Islands (9.4), Crete (9.3), Dodecanese (9.3) and Cyclades (9.3) led in culinary satisfaction. West Macedonia (9.5) also excelled, though on a significantly
lower review volume.

*  Sea: Epirus (9.7), Attica (9.4), Cyclades (9.4), and lonian Islands (9.2) received top scores for seaside experiences.
*  Culture: Thessaly (9.5) and East Macedonia & Thrace (9.4) led in cultural satisfaction. Central Greece (9.4) also performed above national averages.
Market Affinity

* By market, the United States (9.3) and United Kingdom (9.2) continued to provide the strongest satisfaction, with particularly high scores in regions such as Peloponnese (US
9.6) and Cyclades (UK 9.2). Germany (8.6), Italy (8.5) and France (8.4) rated Greece lower overall. Positive outliers included Poland (9.7) and Hungary (9.5) in Thessaly, and
Bulgaria (9.5) in Central Macedonia.

Period of analysis: April 1st, 2025 - June 30th, 2025.
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Overall Experience Reputation

MONTHLY BREAKDOWN OF REVIEW VOLUME & OVERALL RATING FOR RESTAURANTS, BARS & ATTRACTIONS

I Review count - Greece B Review count - Athens ~ ——Rating Greece  ——Rating Athens
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Note: Data presented here stems from numerical ratings.
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Greece Overall

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN GREECE

Sentiment Scores

Overall Rating

Greece
9.1
_ Rating per Market
Overall Rating
Europe
8.8 . .

Market Rating Review Volume

United States 9.3 4863

United Kingdom 9.2 4793

Germany 8.6 1935

Italy 8.5 1340

France 8.4 1921

91 Greece 8.8 704

Food & Beverage Sea Culture

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 187,990
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Attica

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN ATTICA

Overall Rating . Overall Rating Sentiment Scores
Greece \ =~ Attica
9.1 &—~ 9.1
’
! \‘
! \
! I
1
o ,' Rating per Market
Overall Rating ,
Europe
8.8 Market Rating Review Volume
~ ”
Se-—=-" United States 9.3 3,345
B Greece M Attica United Kingdom 9.1 1,443
Australia 9.0 595
Germany 8.3 711
France 7.9 864
Greece 8.3 143

Sea Culture Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 55,215
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Central Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL GREECE

Overall Rating

Greece -~ Overall Rating
9.1 N\ Central Greece
) ,’ 9.2

/ \‘

! \

! I

1
\ 1
[}

Overall Rating
Europe

8.8

B Greece M Central Greece

Culture Sea

Food & Beverage

Note: Data presented here stems from numerical ratings.

Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 2,210

Sentiment Scores

Note: Data presented here stems from written reviews.
Sentiment categories with no score do not have a large
enough base in terms of mentions.

Greece Reputation Tracker | 24

Note: For a full list of sources, please see appendix B

(c)/ Rescarch

Rating per Market

Market Rating Review Volume

United States 9.5 45

Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.
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Central Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL MACEDONIA

Overall Rating _ Sentiment Scores
--a Overall Rating
Greece ~ .
\ ~ Central Macedonia
91 e—~
’ 9.2
’
\

/ \

! \

! 1

|
o ,' Rating per Market
Overall Rating ,
Europe
8.8 Market Rating Review Volume
”

T~ Bulgaria 9.5 62
B Greece M Central Macedonia United Kingdom 9.2 204
Romania 9.1 65
Germany 9.1 148
Turkey 8.6 65
Greece 8.3 125

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 23,810
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Crete

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CRETE

Overall Rating . Oversll Rating Sentiment Scores
Greece \ Ny Crete
o
9.1 y 9.1
’

/ \‘

! \

! I

1
o ,' Rating per Market
Overall Rating ,
Europe
8.8 . .
Market Rating Review Volume
~ -

S===- United States 9.1 208
B Greece m Crete United Kingdom 9.1 525
Italy 8.8 233
France 8.8 462
Germany 8.5 291
Greece 9.3 93

Food & Beverage Sea Culture

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 32,525
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Cyclades

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CYCLADES

Overall Rating . Overall Rating Sentiment Scores
Greece AN N Cyclades
9.1 &— 9.3
/
/ \‘
! \
! I
1
S | Rating per Market
Overall Rating ,
Europe
8.8 . .
Market Rating Review Volume
”
R Australia 9.4 158
B Greece M Cyclades United States 9.4 765
France 9.2 182
United Kingdom 9.2 526
Canada 9.0 187
Greece 9.6 53

Sea Food & Beverage Culture

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 14,764
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Dodecanese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN DODECANESE

Overall Rating . Sentiment Scores
-—o Overall Rating
Greece ~
9.1 N\ Dodecanese
) 4 9.1
’
\

/ \

! \

! I

1
o ,' Rating per Market
Overall Rating ,
Europe
8.8 Market Rating Review Volume
~ -
S===- United States 9.5 188
B Greece W Dodecanese United Kingdom 9.2 1,106

The Netherlands 8.9 189
France 8.8 146
Germany 8.7 402
Greece 8.9 76

Food & Beverage Culture Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 25,181
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East Macedonia and Thrace

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EAST MACEDONIA AND THRACE

. Overall Rating :
Overall Rating . Eoct Macodonia Sentiment Scores
Greece N\ =~ and Thrace

921 oe—~ 9.1

, Rating per Market
Overall Rating

Europe
8.8

Note: Data on reviews per market was not sufficient for
analysis.

B Greece M East Macedonia and Thrace

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 3,999
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Epirus

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EPIRUS

Sentiment Scores

Overall Rating - Overall Rating

Greece ~ .
9.1 AN Epirus
. P 9.1

’
1 \‘
! \
! I
1
o | Rating per Market
Overall Rating ,
Europe
8.8 Market Rating Review Volume
~ - . .
S United Kingdom 9.3 32

W Greece M Epirus

Sea Culture Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 1,644
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lonian Islands

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN IONIAN ISLANDS

Overall Rating . Overall Rating Sentiment Scores
Greece \ N lonian Islands
9.1 &—~ 9.3
’
\

/ \

/ \

! I

1
S | Rating per Market
Overall Rating ,
Europe
8.8 Market Rating Review Volume
”

DT g United Kingdom 9.4 722
W Greece M lonian Islands The Netherlands 91 140
Italy 8.7 123
Germany 8.7 106
France 8.5 85
Greece 9.2 78

Food & Beverage Sea Culture

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 12,795
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North Aegean

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN NORTH AEGEAN

Overall Rating Sentiment Scores
-— Overall Rating
Greece ~
9.1 AN North Aegean
Jd &——~
’ 9.1
/
/ \‘
! \
! I
|
S | Rating per Market
Overall Rating ,
Europe
8.8
. Note: Data on reviews per market was not sufficient for
S~ -~ analysis.
B Greece M North Aegean
Food & Beverage Sea Culture
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 1,039 enough base in terms of mentions.
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Peloponnese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN PELOPONNESE

Overall Rating Sentiment Scores
-— Overall Rating
Greece ~
9.1 AN Peloponnese
) ’ 9.1
/
/ \‘
/ \
! I
|
o | Rating per Market
Overall Rating ,
Europe
8.8 . .
Market Rating Review Volume
S o - - .
== United States 9.6 67
B Greece M Peloponnese United Kingdom 3.2 45
Italy 9.2 49
Germany 8.8 30
France 8.8 52
Greece 8.3 44
Sea Food & Beverage Culture
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 6,502
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Thessaly

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN THESSALY

Overall Rating . Overall Rating Sentiment Scores
Greece AN N Thessaly
9.1 *~—~ 9.5
’
! \‘
! \
! I
1
o ,' Rating per Market
Overall Rating ,
Europe
8.8 . .
Market Rating Review Volume
-~
R Poland 9.7 74
B Greece M Thessaly Hungary 9.5 62
Germany 9.4 105
Italy 9.0 64
United Kingdom 8.7 132

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 5,222
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West Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST GREECE

Sentiment Scores

Overall Rating -~ Overall Rating

Grgee;e .\ N West Greece
’ ’ 9.2

_ Rating per Market
Overall Rating

Europe
8.8

Note: Data on reviews per market was not sufficient for
analysis.

M Greece M West Greece

Culture Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from written reviews. )
The markets reported are based on review count.

Sentiment categories with no score do not have a large
Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 2,154 enough base in terms of mentions.
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West Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST MACEDONIA

Overall Rating . Overall Rating Sentiment Scores

Greece \ ~ West Macedonia
9.1 o~ 9.5

_ Rating per Market
Overall Rating

Europe
8.8

Note: Data on reviews per market was not sufficient for
analysis.

B Greece M West Macedonia

Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.

Note: Data presented here stems from written reviews.
Sentiment categories with no score do not have a large

Period of analysis: April 1st, 2025 - June 30th, 2025. Review Count: 565 enough base in terms of mentions.
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Take Aways

IMPORTANT TAKE AWAYS FOR TRAVEL IN GREECE

* Overall Sentiment & Rankings: Greece’s Net Sentiment Index (NSI) averaged 39 in Q2 2025, reflecting a negative trend and placing the country fifth among competitive
destinations, just above Spain. Athens performed notably better with an average NSI of 61. Although Athens also recorded a downward trend in Q2, it managed to narrow the
gap with Croatia.

* Ratings & Volumes: Greece maintained a strong overall rating of 9.1, outperforming the European benchmark of 8.8. Review volumes climbed with the summer season, reaching
nearly 188,000 quarterly reviews. Athens mirrored this pattern in volumes while showing a slightly positive trend in sentiment across the quarter.

* Conversation Drivers: Culture dominated online discourse with 50,106 mentions, nearly double gastronomy (25,978), and carried the highest sentiment at 87. Hospitality (79) and
Gastronomy (78) followed with strong reputational scores, though hospitality represented a smaller share of mentions. Environment maintained visibility with 8,108 mentions but
recorded the weakest sentiment at 60.

* Positive Narratives: Iconic scenery remained a strong attractor, with Santorini, Corfu and Milos highlighted for their beauty. Cultural depth was reinforced by Knossos, Eleusis,
and the Athens Epidaurus Festival, while gastronomy narratives emphasized olive oil tastings, vegetarian cuisine, and traditional desserts. Hospitality was reinforced by local
warmth and innovations such as a vegan boutique hotel in Santorini.

* Negative Narratives: Recurring environmental shocks caused negative sentiment, including earthquakes, floods, storms, and wildfires, leading to warnings, site closures,
evacuations, and damage. Tourists faced extreme heat and health risks, while political tensions (Athen's solidarity with Israel, beach privatization protests), animal welfare
criticisms in Santorini, and online critiques of tourist behaviour added further negative sentiment.

* Experience Categories: Core experiences performed strongly nationwide with Food & Beverage (9.2), Sea (9.1), and Culture (9.1). Personnel stood out with an exceptional score
of 9.5, confirming Greece’s reputation for warmth and service. Value for Money averaged 8.9, though West Macedonia (10.0) and West Greece (9.4) outperformed. Sustainability
(8.5) and Hygiene (8.3) showed greater variability and weaknesses in certain regions.

* Regional Disparities: North Aegean (9.1) aligned with national averages but excelled in sustainability (9.4) and hygiene (9.2). Epirus (9.1) impressed with Sea (9.7) and personnel
(9.9), while East Macedonia & Thrace (9.1) lagged on hygiene (6.9). Peloponnese (9.1) faced the lowest hygiene score (6.0), despite strong ratings in Sea (9.5).

* Market Affinity: International markets showed mixed results. The United States (9.3) and United Kingdom (9.2) provided the strongest ratings, particularly in Peloponnese (US
9.6) and Cyclades (UK 9.2). By contrast, Germany (8.6), Italy (8.5), and France (8.4) rated Greece lower. Positive outliers included Poland (9.7) and Hungary (9.5) for Thessaly, and
Bulgaria (9.5) for Central Macedonia.

Period of analysis: Oct. 1st, 2024 - March 31st, 2025.
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Appendix A

SOURCES FOR DATA STEMMING FROM SOCIAL LISTENING

Unveiling the global online reputation of travel brands

Travel brands’ online reputation is measured through global online conversations and
comments on various platforms. These are shared by differing media, consumers,
companies, citizens, brands and officials on websites, forums, blogs & social networks.

Social Networks: Online News

e X *  Greek Reporter

e TikTok *  National Geographic, etc.
*  YouTube Newspaper, News Agency

*  Pinterest e Daily Mail

*  Vkontakte *  The Washington post, etc.
Blogs / Forums TV/Radio

*  Travel blogs *  RTBF etc.

. Reddit, etc. Podcasts

Magazine Press Releases
*  Travel magazine Substack
e Lifestyle magazine, etc. Twitch

Greece Reputation Tracker | 40
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Appendix B

SOURCES FOR DATA STEMMING FROM RATINGS & REVIEWS

Analysing visitor experience based on ratings and reviews data

Currently 45 sources are connected to analyse ratings and reviews data. They account
for 95% of all experience-based data available online.

Agoda

AirBnB
Booking.com
BungaloSpecials.nl
Camping.info
Camping2be
CheapTickets
Ctrip (Trip.com)
Dagjeweg
Ebookers
Expedia.com

Facebook

GetYourGuide
Goibibo.com
Google
Holidaycheck.de
Hostelworld
Hotels.com
Hotels.nl
HotelSpecials.nl
HRS

Klook

Latminute.com.au

MakeMyTrip
MeetingReview
Musement
Open Table
Orbitz

Otelpuan
Parkvaccances
Rooms for Africa
Staycation
TableOnline.fi

Takeaway.com

TheFork
Travelocity
Traveloka
TripAdvisor
Trustpilot

Viator
Weekendjeweg.nl
Wotif

Yelp

Zomato

Zoover
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